Facebook holds the key to the largest and most
diverse social media audience in the world. Share
your research through public pages, or with specific
communities through private groups.
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Facebook

Think about your audience. Who *
are they and what do they need?
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What is the impact of your
V research for your audience? Why
should they care?

What's your ‘wow’ factor? The best

told stories create emotion for their
audience - find the ‘'wow’ in yours.

a Audiences want to know about

more than just data. What's the
story behind your research project?
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For more information visit
the Research Route Map at N/
healthandcareresearchwales.gov.uk




