Research involves collaboration and a LinkedIn profile
is another great way to network and share ideas.
It doesn’t replace more traditional methods like
conferences, but adds to them.

Make use of
your headline
- explain what
sets you apart
from the rest

Highlight your
best work, you
don't need to
put all your
experience on
your profile

Use links -
link out to
examples of
your work e.g
publications or
videos

Make sure your

profile is 100%

complete, this

is more useful
to others

Request
connections to
new contacts
through your
Linkedin
‘friends’




LinkedIn

Think about your audience. Who v
are they and what do they need?

v/

What is the impact of your
research for your audience? Why
should they care?

What's your ‘wow’ factor? The best
told stories create emotion for their
audience - find the ‘wow’ in yours.

more than just data. What's the

a Audiences want to know about
story behind your research project?

Your research story

\7/

For more information visit
the Research Route Map at S
healthandcareresearchwales.gov.uk




